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Introduction

The Cleantech Group is excited to be bringing another tour party for a week in China, following our highly-
rated 2011 tour. And we are delighted to do so, with the support of key partners — Deloitte, Idinvest Partners,
Silicon Valley Bank, and Tsing Capital. This tour represents the 5t year of our event series in China.

Objectives of the Tour

The 2012 China Cleantech Tour, November 4-9, is a 3-city tour, primarily designed to help upcoming, private
cleantech companies from the West get an “on the ground” taste of cleantech in China as it is today, as well
as the opportunity to expose their companies to multiple China-based investors and commercial partners
interested in investing in, and helping them, develop their ‘go to China’ strategy.

This intersection between investment and general commercial assistance/advice/partnerships in accessing
China is the focus of this tour. And the three showcase events, planned for Monday, Wednesday and Friday
in each of the 3 cities (Beijing, Shanghai and Shenzhen) are the core occasions in which the touring
companies will get the chance to present themselves to China-based investors and companies.

Boston Power, Diamorph, Lanzatech, NanoH20, Powergenix, and Protean Electric are all examples of western
cleantech companies who have recently taken on a significant China-based investor into their shareholder
registers, as part of their ‘Access to China’ strategies. This is a clear trend that we expect to continue to grow.
All the companies accepted onto the tour are open to potential future investment from China, as part of
their ‘Access China’ plans.

In this document we provide briefings on each of the 8 companies who will present themselves within the
Company Showcase events and the 2 investors who will each present two companies each. To complete the
picture, we also provide the biographies of the other members of the tour party.
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Alphabet Energy

i Contact Name: Dr. Matthew Scullin Title: CEO

d
2 A4
. . Email: matt@alphabetenergy.com Website: http://www.alphabetenergy.com

0=

) K Street Address: 26225 Eden Landing Road, Suite D
i "\ City, Postal Code, Country: Hayward, CA 94545, United States

Phone: +1 917-575-8724 Fax:

Attendee’s Short Bio: Matt is a waste-heat recovery and thermoelectric product visionary. He is one of
the world’s leading experts on both subjects, and has combined innovations in the once disparate fields of
product marketing and lean business practices with semiconductor manufacturing, power generation
technology, and industrial energy equipment. His past experience includes work at GM, IBM, and in
venture capital. He holds a B.S. from University of Pennsylvania and an M.S. and Ph.D. from University of
California, Berkeley.

Purpose of the Trip: Matt is looking to make a first assessment of where China should fit into Alphabet’s
go-to-market strategy, as it looks for its future international channel partners and customers.

Sector: Energy Efficiency (Waste-heat recovery) Development Stage: Product Development
Year Founded: 2009 Num. of Employees: 27

Capital Raised to Date: US $15M Capital Being Raised: Not Disclosed
Revenue (last 12 months): Pre-Revenue Revenue Projection (2012):

Company Description: Alphabet Energy is commercializing a patented silicon-based system to turn
waste-heat into electricity. The company is preparing its first product launch and aims to deliver a turnkey
solution for utilities and manufacturers in the ceramics, steel, aluminium, and glass industries. The
technology was initially developed at the Lawrence Berkeley National Laboratory. In addition to
developing silicon-based thermoelectric materials, the company’s engineers have developed full, modular
thermoelectric products that turn wasted heat into electrical power. The proprietary approach is the only
on the market that lends itself to massive scale. The output range of power generation systems
incorporating the company’s thermoelectrics can range from microwatts to megawatts.

Company Strategy:

Alphabet is preparing its first product launch for industrial exhaust at temperatures above 300°C. The
company plans to deliver a turnkey solution for waste-heat-to-electricity to oil & gas, steel, ceramics,
aluminum, and glass manufacturers for furnaces and engines.

Principal Investors Company Relationships Competitors
1. CalCEF Angel Fund 1. United States Air Force 1. GMZ Energy
2. Claremont Creek Ventures 2. United States Army

3. TPG Biotech 3. Undisclosed joint development

4. Hercules agreements

With Partners: o
Deloitte i > B BRI
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Aquiloz

Contact Name: Geir-Arne Mo Title: Founder & CEO

Email: gam@aquiloz.no Website: http://www.aquiloz.com/

Street Address: Fantoftvegen 38
City, Postal Code, Country: 5072 Bergen, Norway

Phone: +47 55 61 44 00 Fax:

Attendee’s Short Bio: Geir-Arne Mo has 15 years of work experience in the European energy

industry, including six years as head of Nordic ICAP. He holds an Executive MBA from Griffith University
in Australia.

Purpose of the Trip: Aquiloz is building up a stand-alone business to cover the growing Chinese market.
They are looking for a Chinese partner that can provide a combination of funding, market knowledge and
customers relations. Establishment of a joint venture is an option.

Sector: Wind Development Stage: Shipping Product/Pilot
Year Founded: 2011 Num. of Employees: 5
Capital Raised to Date: US $2.1 M Capital Being Raised: US $4 M

Revenue (last 12 months): US $0M Revenue Projection (2012): US $0.1 M

Company Description: Aquiloz is a provider of wind power prediction and trading information systems,
providing a platform for market information to be shared and traded by consumers and producers of wind
power. The wind prediction system uses Numerical Weather Predictions (NWP) and Computational Fluid
Dynamics (CFD) combined with production forecasting and risk assessment.

Company Strategy: Aquiloz installs local software applications and licenses software to customers, for
a daily fixed fee for every MW install capacity. The company is creating value for customers by increasing
the accuracy of wind power predictions reducing errors both in level and phase. Key customers include
owners and operators of wind farms (portfolio managers) who are required to give accurate figures of how
much power will be produced. In addition both Wind Turbine Manufacturers and operations systems
providers and grid operators are also potential customers. Currently the company has the potential to
expand into any country with a developed or developing wind power market.

Principal Investors Company Relationships Competitors
1. Sarsia Seed 1. EGL Iberia 1. Meteo Group
2. Founders 2. EGL Nordic 2. Eurowind
3. Scottish & Southern Energy 3. Meteologica
4. WindSim 4. AWS

With Partners: o
Deloitte i > B BRI
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Atmosphere Recovery

Contact Name: Ronald R. Rich Title: President & CEO
Email: rrr@atmrcv.com Website: http://www.atmrcv.com

Street Address: 7632 Washington Avenue South
City, Postal Code, Country: Eden Prairie, MN 55344, USA

Phone: +1 952 941 6500 Fax: +1 952 941 6518

Attendee’s Short Bio: Mr. Rich’s undergraduate degree is from Princeton University (Aerospace and
Mechanical Engineering) and his Master’s from Stanford University (Civil and Environmental Engineering).
He was Honeywell’s first Solar Systems Engineer and the State of Minnesota’s first Alternative Energy
Manager. He worked as an environmental and energy consultant and as CEO for his two earlier
renewable and environmental startups. In 1994 Mr. Rich founded ARI to develop a membrane-based gas
separation and recovery technology for automotive heat-treating. In 2005, he successfully pivoted the
company to focus on the unique analyzer system developed for the membrane process control.

Purpose of the Trip: ARI would like to establish relationships with potential Chinese private & public
sector investors and develop additional partnerships and joint ventures with large corporate customers

Sector: Energy Efficiency & Renewables Development Stage: Wide Commercial Availability
Year Founded: 1994 Num. of Employees: 11

Investment Capital to Date: US $300K Capital Being Raised: US $2.5M to $10M
Revenue (last 12 months): US $1.2M  Revenue Projection (2012): $1.6M

Company Description: ARI develops, manufactures, and sells Raman spectroscopy-based gas
analysis systems that: enhance manufacturing and renewable energy process control; enable
conservation of energy and raw materials; and produce lower cost, higher quality products more
sustainable. ARI sells its products globally to both traditional industrial and energy sectors and for
improved alternative energy conversion processes only possible using its unique technologies.

Company Strategy: ARI sells directly and through agents to both end-user and OEM equipment
manufacturers. It has already sold over 80 systems for production control and advanced R&D in the U.S.,
China and Saudi Arabia. ARI’s accurate and reliable analyzer technologies replace older gas monitoring
methods in established industries and enable development and operation of new industrial and renewable
energy production technologies not possible before. Most of ARI's current customers are large
corporations with steel, oil & gas drilling, pipeline and refining operations or any type of biomass-to-fuel
conversion. ARI plans to rapidly expand into major and specialty industrial/energy markets where
improved gas analysis is economically and environmentally beneficial. The current demand for ARI's
products by word-of mouth and internet alone exceeds ARI's production capability. More rapid growth
requires investment and/or joint venture funding.

Principal Investors/Funding Current Customers Competitors

1. Dana Corporation (JV) 1. US Steel (US) 1. Agilent Technologies

2. U.S. DOE (R&D Grant) 2. Sinopec/Fuyuan (PRC) 2. Thermo Scientific

3. Friends & Family (Investment) 3. Lanzatech (NZ/PRC) 3. Applied Instrument Tech.
4. State of Minnesota (R&D) 4. Saudi Aramco (KSA) 4. ABB

With Partners: o
Deloitte i > B BRI



2012 Cleantech Tour of China 4-9 November; Beijing, Shanghai, Shenzhen

Atmosphere Recovery
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Daintree Networks

Contact Name: Danny Yu Title: CEO

Email: dyu@daintree.net Website: http://www.daintree.net/

Street Address: 1503 Grant Road, Suite 202
City, Postal Code, Country: Mountain View, 94040 USA

Phone: +1 650-965-3454 Fax: +1 650-965-2579

Attendee’s Short Bio: Danny has over 20 years of leadership and growth company experience in
advanced controls, lighting, and enterprise information technology. Previously, Danny was Vice
President of Marketing/Sales/Business Development at Philips Lumileds, a top global high-power LED
lighting company where he led multiple start-up businesses, each achieving $70-$100M+ in revenues
and market leading positions. Danny has also held senior roles in the venture capital industry including
Managing Director at VVantagePoint Venture Partners and Partner at Dynafund Ventures. He began his
career in technical sales and engineering roles at HP and Apple. Danny holds a BS in Engineering from
Stanford University and an MBA from the UCLA Anderson School.

Purpose of the Trip: 1) Better understand market potential and drivers in China; 2) meet potential
Chinese channel partners in lighting services, building services, and energy services (ESCOs); and 3)
meet potential Chinese investors (Strategic/Financial) for the company’s final private financing round.

Sector: Energy Efficiency Development Stage: Wide Commercial Availability
Year Founded: 2003 Num. of Employees: 33

Capital Raised to Date: $24 M Capital Being Raised: $5-$10M (final private round)
Revenue (last 12 months): Revenue Projection (2012):

Company Description: Daintree Networks is the leader in wireless control solutions for smart
commercial and industrial buildings. The company’s ControlScope(TM) solution delivers dramatic energy
and operational efficiency improvements in a simpler and more cost-effective way than ever before.
ControlScope controls lighting and other select applications (e.g. plug loads, power meters, thermostats)
typically resulting in 40-70% reduction in energy use. Daintree’s customers include numerous medium-
sized and Fortune 500 commercial and industrial companies across the United States.

Company Strategy: Daintree stresses the importance of open standards (specifically ZigBee) and
interoperability to provide solution choice, longevity, and cost-effectiveness. The company has cultivated
product partners supplying lighting fixtures, sensors, and other devices to ensure that ControlScope is
compatible with best-in-class products. Daintree sells through channel partners such as value-added
resellers, system integrators, and OEMs. Key channel partners include Philips and Osram/Sylvania.
OOsram/Sylvania.

Principal Investors Company Partners Competitors
1. Jolimont Capital 1. Philips 1. Enlighted
2. Lend Lease Ventures 2. Osram/Sylvania 2. Digital Lumens (indirect)

With Partners: o
Deloitte i > B BRI
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Echogen Power Systems

Contact Name: Dr. Tao Xie Title: VP, China Business Development

Email: txie@echogen.com Website: http://www.echogen.com/

‘?- Street Address: 365 Water Street
. City, Postal Code, Country: Akron, Ohio, 44308, USA

B
Phone: +86 (150) 6181 0317 Fax: +1 (330) 379-2357

Attendee’s Short Bio:

Tao brings over 18 years of experience and leadership in R&D, program management & business
development for power generation and clean energy equipment manufacturing industry. He is one of the
key contributors to company’s intellectual property. Tao holds a PhD degree in mechanical engineering
and a master dearee in electrical engineering.

Purpose of the Trip:

Echogen would like to: 1) obtain an in-depth understanding of China’s market potential, government
policy and incentive programs for clean technology, 2) meet potential investors and partners of interest to
discuss cooperative opportunities, and 3) access supply capability in China.

Sector: Energy Efficiency Development Stage: Shipping Product/Pilot
Year Founded: 2007 Num. of Employees: ~40

Capital Raised to Date: $48 M Capital Being Raised:

Revenue (last 12 months): Revenue Projection (2012):

Company Description:

Echogen Power Systems is commercializing a breakthrough waste heat to power proprietary system,
which uses a modified Rankine Cycle with supercritical carbon dioxide (ScCO2) as the working fluid. The
unique properties of ScCO2 as a working fluid differentiate the Echogen technology in cost, footprint and
performance.

Company Strategy:

Echogen's target customer groups include oil & gas, chemical processing, iron/steel making, cement
production, etc., typically operating with large sources of energy loss from hot exhaust gases and
residual heat in liquid product streams. Waste heat reduction and recovery represents the greatest
opportunity for reducing energy cost in these industries. Similar opportunities exist in power generation
facilities (e.g., increase net generation by as much as 30% on simple cycle gas turbines, waste heat
recovery for increased power in concert with environmental retrofits, etc.). Company expects to launch
the first commercial unit in the first half of 2013.

Principal Investors Company Relationships Competitors
1. Private Investors 1. United States Navy 1.
2. Dresser-Rand 2. United States DOE 2.
3. 3. 3.

With Partners:
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Fluitec

Contact Name: Frank Magnotti Title: CEO

Email: f.magnotti@fluitec.com Website: www.fluitec.com

* Street Address: 333 Washington Street
City, Postal Code, Country: Jersey City, New Jersey, USA 07302

Phone : +1 201 946 4584 x117 Fax:

Attendee’s Short Bio: Mr. Magnotti was founder of Comverge (NASDAQ:COMYV reaching a market
cap of $780MM and implementing over 6 GW of power demand reduction) and President of the
Company’s Alternative Energy Resources Group before joining Fluitec in 2010. Frank began his career at
AT&T Bell Labs and held research, program management, strategic planning and general management
positions before founding the Utility Solutions group. He was Chairman of the Demand Response and
Advanced Metering Coalition (DRAM) and chaired China’s Second Annual Smart Grid conference. He
holds a Master's Degree of Mechanical Engineering from Cooper Union and completed executive
management programs in telecommunications and business from USC and Penn State.

Purpose of Trip: Fluitec would like to gain a deeper understanding of the Chinese cleantech investment
community and have discussions with potential strategic investors or partners that can help expand the
company’s current business in the Chinese market. Fluitec has offices in Fuzhou and Singapore.

Sector: Energy Efficiency Development Stage: Wide Commercial Availability
Year Founded: 1994 Num. of Employees: 42

Capital Raised to Date: $18M Capital Being Raised: $10-$25M

Revenue (last 12 months): $6M Revenue Projection (2013):$15M

Company Description: Fluitec sells condition monitoring equipment, proprietary chemical filtration
consumables, and advanced data mining analytical services to the power generation, industrial gases,
petrochemical, aerospace, steel, and wind industries. Fluitec’s roots stem from technology purchased
from the US Military to detect and trend anti-oxidants in lubricants to predict its health and fluid life in
helicopters and now has customers in 40 countries.

Strategy: Fluitec has an annual growth rate of over 60% in the last 5 years. Growth will continue through
geographical expansion and product expansion into biofuels monitoring and cleaning. The company aims to
develop technologies that allow lubricants to be used for the life of a plant without change (more than triple
the life) based on its anti-oxidant and chemical filtration technologies. Its data analytic services provide more
accurate failure predictive models for wind turbines that reduce O&M costs by reducing unplanned outages.
Fluitec’s strength is to combine chemical technology and expertise and existing oil analysis data to existing
mechanical operational data. Fluitec has won multiple Cleantech awards and recently the Castrol's
Employee Choice award.

Principal Investors Current Customers Competitors
1. Fjord Capital (London) 1. Siemens 1. Donaldson
2. Cinmar BV (Netherlands) 2. Air Liquide 2. Pall

3. Sopon SA (Belgium) 3. ExxonMobil 3. Spectro

4. NJ Economic Development 4. EPDR (partially owned by
CTG, a Chinese Company)

With Partners: o
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1. Fjord Capital (London) 1. Siemens 1. Donaldson
2. Cinmar BV (Netherlands) 2. Air Liquide 2. Pall

3. Sopon SA (Belgium) 3. ExxonMobil 3. Spectro

4. NJ Economic Development 4. EPDR (partially owned by
CTG, a Chinese Company)
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Nualight

n Contact Name: Alexander Hanrath Title: VP, Corporate Development

Email: ahanrath@nualight.com Website: http://www.nualight.com/

\
Street Address: Cork Business Technology Park, Model Farm Road

City, Postal Code, Country: Cork, Ireland
Phone: +447747482704 Fax:

Attendee’s Short Bio: Alexander is a clean tech investment professional with 15 years of experience in
private equity, M&A and corporate finance. During the past seven years, he has been active in the “clean
technology” sector, with a particular focus on LED lighting and the solar space. Prior to joining Nualight,
Alexander was part of the Climate Change Capital Private Equity team, a leading clean tech expansion
capital investor. He has an MSc in Environmental Technology and an MSc in Financial Economics.

Purpose of the Trip: Nualight hopes to meet potential strategic partners, both existing lighting players
and strategic investors with strong ties to the industry. This would ideally include market, operational
synergies and investment interest.

Specific partners sought are: (1) Chinese lighting or LED component companies interested in partnering
with Nualight to access its EU/ US markets and channels; and (2) channel partners interested in bringing
Nualight's expertise and brand in retail display and specialty projects to China or other Asian markets.

Sector: Energy Efficiency Development Stage: Wide Commercial Availability
Year Founded: 2004 Num. of Employees: 210

Capital Raised to Date: $28.5 M Capital Being Raised: possible strategic investment
Revenue (last 12 months): $34 M Revenue Projection (2012):

Company Description: The Nualight group is a market driven LED technology business focused on
leadership and differentiation through three brands: 1) Nualight, a leader in LED lighting for Food Retail
(#1 market share) and Specialty Retail (jewelry, furniture, fashion); 2) Lumoluce, designing ambient
lighting products and systems into projects for “smart” buildings, e.g. airports, and selling a full range of
ambient products into its pan-European distribution network; and 3) Lumotech, selling feature-rich drivers
with a high quality-to-value ratio to the top lighting manufacturers in Europe and North America.

The company designs and manufactures LED fixtures and systems for its target markets, designing the
optics, electronics and mechanics and working closely with component suppliers including LED
package makers.

Strategy: The company strategically targets lighting applications in which it can differentiate itself as a
leader and “own” market segments with a high barrier to entry. Across its three brands, the group reaps
economies of scale and technology synergies. The group’s growth strategy is to a) expand its product
offering to existing retail display customers; b) expand into high-growth geographic markets and c) bring
its strong commercial lighting and electronics products to new markets through the group’s sales reach.

Principal Investors Current Customers Competitors
1. Climate Change Capital 1. Tesco 1. Philips
2. Novusmodus 2. Sainsbury’s 2. GE
3. 4™ Level Ventures 3. Schiphol Airport 3. Zumtobel
4. IKEA

With Partners: o
Deloitte i > B BRI



2012 Cleantech Tour of China 4-9 November; Beijing, Shanghai, Shenzhen

Nualight

BE % A : Alexander Hanrath B A RERISE
Email: ahanrath@nualight.com AT M¥h: http://www.nualight.com/

JE R Mbl: Cork Business Technology Park, Model Farm Road
Cork, Ireland

B +447747482704 fEH:

BIEH A Alexander T8I H AR R TR BURAZE . FFIGA AVENE SR 15 FIMTIELR. it
FI TR, B BRIE IS AR AT I F% LED FEWIRIABH A84T k. 7EMI Nualight &7, Alexander ¥
LRI TSRS R A AL BEIE S BIBN, o TR i R AT WK B ol . A4 R B R b A 4
RLE I 2 L U L 24 47

BEAT H B9: Nualight 7528 5 N ULTBTE (K0 00% 2 1R Pkt 0 T 1A B AT sl ALl AR B AT Ml 25 A G 1 ¢
BN EEPOETIG . B8 GE LRSS 2.

FEFROEMEIEEIE: (1) DR RIEREOGB AN Nualight &4 90 [ R B LED {4k
(2) BB Nualight FI7E 8 R AR SERFRR T H A% M0 2200 0 it 51N o (] S HC AR S 9 7 47 R SR T AK £

PrgAT: igE RBHBL: KR
BISLAE): 2004 RITAH: 210

ELREBE &AM 2850 /i %4 RIS FH AT
BRIE—EW: 3400 564 2012 SFEHRIE W A

AT R Nualight ££F17E LED SUSAA LUF AN E (915 1 5 B 1) Nualight, /& 84 fh A7k (Gl
W EE—) MR (B, FEFI D 425 LED BB R G 4LRiR; 2) Lumoluce, A%
Bk 000 H W v FREE I B A R 58, BNl I ELTE A KRN B B 14 2 rh 4 65 4 2R 91 (X B8 18 1 7=
3) Lumotech, Rk #1163 0 T2 JE BH s s b 3R Ak s A0 EE 1O Th B 2 5 TSR B FE T

NFIERH BRRNHRSIET B RS, W%, BRI ZR S B8 A LS R4 LED 33
MBI fE.

ATFNERIE /A FI A AR AR 5 ATUATUG ) S BH IS FH ATCAUR A5 7o N I AT s A ok AL 2 4k
Ko E=AERT AR B KIERE GBI RER . AFRIKEEISZ a) WRACHNEFERT
BRI b) EREE KK NIEE o) Wil S RREE M 4Rk FFT T & 2 7 58K R R
b B AL =

EEERA HAEI& FEFHEXNF
1. Climate Change Capital 1. Tesco 1. Philips
2. Novusmodus 2. Sainsbury’s 2. GE
3. 4™ Level Ventures 3. Schiphol Airport 3. Zumtobel
4. IKEA
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SEE Algae Technology

" " Contact Name: Dr. Joachim Grill Title: CEO

Email: jgr@seeholding.com Website: http://www.seealgae.com/

Street Address: Parkring 12
City, Postal Code, Country: A-1010, Vienna, Austria

Phone: +431985980210 Fax: +43 1 9859802 99

Presenter’s Short Bio: Prior to SAT, Joachim was the CEO of AMI Agrolinz Melamine International
GmbH (a subsidiary of OMV AG, Austria) Before joining AMI Joachim was CFO of a big European paper
& Packaging company and prior to that has worked for six years with an Austrian investment bank.
Joachim holds a law degree from the University of Linz, Austria

Purpose of the Trip: SEE Algae Technology (“SAT”) is already active in Brazil and wants to start
exploring the China market, to understand where the opportunities might lie and what the issues might
be. They wish to meet influencers and decision makers in the cleantech industry in China, and identify
potential clients, and/or enablers for client contacts. SAT is at present raising funds for a Round B, The
round is expected to be completed at the end of 2012.

Sector: Biofuels & Biochemicals Development Stage: Wide Commercial Availability
Year Founded: 2007 Num. of Employees: 12
Capital Raised to Date: USD 2 M Capital Being Raised: USD 25 M

Revenue (last 12 months): US$0-2M Revenue Projection (2012): USD1-2M

Company Description: SAT designs, engineers and constructs production plants for algae-based
compounds. The production facilities can range in size from 1-40ha and are sold via “Lump-Sum-Turn-
Key” contract schemes. For fuel and chemical applications, the plants can utilize either natural or
genetically modified algae strains; whereas, nutrition and animal feed applications are exclusively
based on natural algae strains. The company just sold its first commercial 1 ha installation to a client in
Brazil. At present SAT expects to close another two projects till end of 2012

Strategy: SAT is already active in Brazil and wants to start exploring the China market, to
understand where the opportunities might lie and what the issues might be. The company wishes to
meet influencers and decision makers in the cleantech industry in China, and identify potential
clients, and/or enablers for client contacts. Further SAT is interested to meet potential investors
which are interested to participate in the current Round B fund raising.

Principal Investors Company Relationships Competitors
1. Private Investors 1. Energie AG Austria 1. Solazyme
2. Bavarian Optics
3. Algae Venture Systems

With Partners: o
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1. Private Investors 1. Energie AG Austria 1. Solazyme
2. Bavarian Optics
3. Algae Venture Systems
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Idinvest Partners

Contact Name: Julien Mialaret Title: Investment Manager
Email: jmt@idinvest.com Website www.idinvest.com

Street Address: 117, avenue des Champs Elysées
City, Postal Code, Country: 75008, Paris, France

Phone: + 33 (0)1 58 18 56 56

Presenter’s Short Bio: Julien Mialaret joined Idinvest Partners in 2011. He is a member of the
Cleantech team and conducts investments in early stage companies in Europe and China. Prior to joining
Idinvest Partners, Julien provided strategic advisory to energy and environmental technology start-ups in
the Chinese market. Julien started his career at Electricité de France (EDF) in China where he was
responsible for the performance management of the EDF's thermal power fleet and later joined the China
development team to invest and acquire thermal and renewable power projects in the Mainland. Julien
holds a Masters in Management from ESCP Europe School of Management and a B.A in Chinese
Studies from the French School of Oriental Studies. He is a fluent a Mandarin speaker.

During the showcases, Julien will be presenting both of the following two portfolio companies who are
interested in China.

Company #1: Catalysair

Description: Catalysair has developed a process that optimizes and significantly improves the
combustion of poly-fuels (heavy oil, coal, biomass, waste...) in industrial boilers and reduces emissions
(NOx, SOx, CO, dust...). Through a catalytic gas, Catalysair’s proprietary molecule boosts the reaction
between oxygen and carbon, while increasing the combustion speed and favouring the release of heat
over secondary emissions. The Catalysair technology is designed for fossil fuel power plants, especially
heavy fuel, coal, lignite, biomass, household waste and fuel.

Strategy: Catalysair issues customized contracts based on the results of a 3-4 months trial period which
validates efficiency gains of up to 8 % fuel consumption and significant emissions reductions (up to to
90% on SOx; 30 %on NOx; 70% CO?).The company installs and maintains equipment throughout the
contract period and provides catalytic gas cartridges as service. See http://www.catalysair.com/uk/ for
more.

Company #2: Recupyl

Description: Recupyl offers end-to-end recycling solutions for batteries. The company has built a
portfolio of patents based on a novel mechanico-chemical process which enables it to efficiently and eco-
friendly recycle alkaline/zinc-carbon and lithium-ion batteries and recover their valuable materials.
Recupyl’s technology can also be applied to produce pigments out of electric arc furnace dust and solar
panels.

Strategy: The company's main focus is on the recycling of lithium-ion batteries which is carried-out in
company-owned R&D center (Grenoble area, France) or in joint-ventures (Singapore, Poland, Spain,
USA). In this field, the company is active forming partnerships with battery and electric vehicle
manufacturers all around the world to develop customized high-yield recycling processes in order to
recover the metals they contain. Recupyl also works closely with the steel industry to produce pigments; it
is a majority stakeholder in a joint venture called Recupac which specializes in this application. See
http://www.recupyl.com/ for more.
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Wellington Partners Venture Capital

Contact Name: Bart Markus Title: General Partner

Email: markus@wellington-partners.com Website http://www.wellington-partners.com/

Street Address: Theresienstrasse 6
City, Postal Code, Country: Munich 80333, Germany

Phone: +49 89 2199 410

Presenter’'s Short Bio: Apart from being a veteran VC, Bart is a seasoned and passionate
entrepreneur and is renowned for his relentless drive (and lack of patience therein) to internationalise
companies and help them become successful beyond Europe by conquering the US or Asia. A Dutch
native, he has been a General Partner at Wellington since 2000. He primarily focuses on process
technologies, in particular in the resource efficiency area. Before Wellington, Bart was an investment
professional at HAL Investments and an Associate at McKinsey, working in Holland and South Africa. He
started his career as a process control system and project engineer with Shell in Norway. Bart holds an
MSc in Applied Physics from Twente University of Technology in the Netherlands and an MBA (with
distinction) from INSEAD in France.

During the showcases, Bart will be presenting both of the following two portfolio companies who are
interested in China.

Company #1: Agnion

Description: Agnion has developed a heat pipe-reformer technology, a process that combines biomass
(wood pellets or wood chips) with water vapor to form a syngas consisting of approximately 30-40%
hydrogen and 20-30% carbon monoxide. Parallel reactions also produce approximately 10-20% carbon
dioxide, 5% methane, 20-30% water vapor and small amounts of hydrocarbons (tars). It is proposed that
this process can achieve electric output of 360kW of available heat output.

Strategy: Agnion has three trial plants in operation at the Institute of Thermal Power Systems at the
Technical University of Munich under an EU project. With the support of German and American investors,
a company is being built that focuses primarily on de-central generation of Substitute Natural Gas (SNG)
or Synthetic Natural Gas. See http:/www.agnion.de for more.

Company #2: EnOcean

Description: EnOcean's battery-free sensors and communication platform operates as a single solution
for building and home automation, lighting controls, automated meter reading, and environmental
applications. Instead of batteries, EnOcean uses micro energy converters to supply power to wireless
sensors, switches and controls. The technology enables a broad range of real-world applications -
Integrators can install-and-forget sensors as they do a hardwired device; yet do so with flexibility and
performance unique to wireless solutions (i.e., non-invasive installations, portability, scalability and
adaptability to mutating floor plans). The resulting sensor networks are maintenance-free; yet yield
measurable energy and cost savings.

Strategy: EnOcean energy harvesting and radio modules are sold to original equipment manufacturers
(OEM's) who embed the EnOcean core in order to create self-powered wireless finished products to
systems integrators, specifiers and contractors. Applications for EnOcean components include lighting
and HVAC energy management — which is enabled by wireless switches, sensors, actuators, controllers
and gateways. EnOcean components are now in use in more than 700 OEM products and 200,000
buildings. The company recently opened an office in China. See http:/www.enocean.com for more.
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The other official tour party members

Autodesk Cleantech Partner Program — Jake Layes, Head, Cleantech Business Development APAC

Headquarters Location: San Francisco (Jake is based in Hong Kong)
Website: Autodesk Cleantech Partner Program

)

Jake Layes is Autodesk’s Head of Clean Tech Business Development in Asia Pacific. Autodesk is a leading
provider of 3D design, engineering and entertainment software. Jake holds an MBA from Hong Kong
University of Science and Technology, and a Bachelor of Science — Industrial Design from Art Center
College of Design in Pasadena, USA.

The Autodesk Clean Tech Partner Program supports the efforts, innovations, and environmental
advancements of clean technology pioneers by providing world-class software to design, visualize, and
simulate ground-breaking ideas. Clean tech companies in North America, Europe, Japan, and Singapore
are already benefiting from Autodesk solutions for Digital Prototyping, having become official members
of the Autodesk Clean Tech Partner Program, which provides up to US$150,000 worth of software for
only USS50.

Using digital prototypes, clean tech innovators can explore and communicate ideas, test multiple
concepts, and accelerate improvements, while supporting the reduction of potentially costly errors.

Purpose of the Trip: To start building the network and the knowledge of cleantech in China, to assess
the potential for the Autodesk Clean Tech Partner Program in China.

Electranova Capital — Matthieu Bonamy, Investment Director.
Headquarters: Paris

Matthieu joined Electranova in 2012 with four years of experience in investment funds management
and ten years working in a senior position in the energy industry, mainly on renewable energy and
energy markets liberalisation. Matthieu has held several managing roles in which he developed valuable
partnerships with innovative start-ups, including VP of Operations and Finance for EDF Energies
Nouvelle’s solar activities and IT/Smart Grids Project Leader at EDF. Prior to this, Matthieu started his
career at the auditing firm Salustro Reydel.

Matthieu’s main areas of expertise are finance and operations applied to the renewable energy and
IT/smart grids. He holds an MBA from INSEAD, a Master of Science in Electrical Engineering, and
a certification in PE investing from Oxford-Said.
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Silicon Valley Bank - Matt Maloney, Head of Cleantech Practice

Matt Maloney leads Silicon Valley Bank’s Cleantech Practice. The practice extends to SVB’s national and
global presence with hundreds of clients across the spectrum of Cleantech innovation, ranging from
early stage technology development to large public companies.

Matt has over 20 years of experience investing in the technology industry. He joined SVB in 2002, and
before establishing SVB’s Cleantech Practice in 2008, he held various senior management positions
leading relationship management and sales in California that covered the span of SVB’s niche practices.

Prior to joining Silicon Valley Bank, Matt co-founded Enflexion Capital, a specialty debt provider for
alternative communications companies. From 1989 to 2000, Maloney held a variety of business
development and senior management positions in GATX Capital’s Technology Services group where he
developed, structured and managed numerous technology investment joint ventures, spearheaded
strategic acquisitions and founded the company’s Telecom Investments group. Matt earned an AB from
Guilford College and an MBA from Northwestern’s Kellogg Graduate School of Management.

The tour organizer: Cleantech Group

& cleantech.

F°Y7 *° cleantech Group has been the leading market intelligence and advisory firm
focused on cleantech innovation since 2002. Headquartered in San Francisco, with offices in London and
New York and a network of partners around the world, Cleantech Group serves its global client base
through three business lines. i3 is Cleantech Group’s online market intelligence platform that provides
insight into transactions, companies, and partnerships. Its Advisory practice assists executives in both
developing strategies that address sustainability issues, as well as sourcing the innovative technologies,
partnerships, and investments that will transform these strategies into reality. And the events program
includes annual Cleantech Forums, Tours and Executive Summits, where key corporate leaders, policy
makers, investors, entrepreneurs, and industry influencers regularly gather to examine trends, source
new investments, and forge strategic relationships. See http://www.cleantech.com/ for more.

Representing the Cleantech Group on this tour party are:
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Deloitte \




2012 Cleantech Tour of China 4-9 November; Beijing, Shanghai, Shenzhen

FEA4RYT - Matt Maloney, TS AT B =&

Matt Maloney EFERBATIEE AT B9F%, %I H RS TESESEIT LM KA MF
IEEHARITI R PG EARTE KRR EHAF

Matt 7ERI ATV A I 2045 A3 R 4206, AE20024E I AER AT, TE20084E KL i FiA
T H 22 R S AR B ARAT LE AN 1 2 Al 2% B e T i@ & P Ok R B 5 25 TR
TEMAFERRAT Z miMatt/E A B8R N G S00d — KON 55 2808 A R SRR R BE R iR &5 1 2 4
Enflexion Capital, 7£1989%I20004E#[F]Maloney 7EGATX Capital B H7 R 25 5B 1 THAT Y 55 F0 B Fn e 2
BERIRS, fthfTiid 2 m R AR A B T, SRR E AL 5 IR T A F M AR,
Matt i Guilford ey =0z i E VE ALK T Kellogg % FRFZBEHIMBAAL,

FHEITESI A KEEESARER

@7 cleantech.

BEEHAREHR (Cleantech Group) GIZE T 2002 & — K ML ML ETIH
WERARAT T IZ S B VRS LA . a3 FEEIES L, ERBMAfREEIAE.
VERN—FIERERINA 2 & P EEE AT &, I AR LR I =AM S &
AR i3 RHL LIEERAT AR E V&, I—REUTVAZSEE, s SRR
F0R e FE WSS BIAT Wb s A T 52 AT R R 55 R S T R AT DA K A R e A S R R
BAR ., WA ERI BRI TR . BE — YR OFREERAREE R, SIS & FiEs 02
RS RF AT ek, BURHIEE, BN, QMR R &R F R E AR5 AT
s FERFTIB TN SRS S E R R . BARME RS WA 7 M5

http://www.cleantech.com/ -

RIAIG W HARE R S0 EATIE 30 102

With Partners:
- - g= Silicon Vall Bank L.,.l & | 30
Deloitte. dinvest > BB BEuA



2012 Cleantech Tour of China 4-9 November; Beijing, Shanghai, Shenzhen

Cleantech Group - Richard Youngman, MD Europe & Asia

Richard Youngman is responsible for driving the growth of the Cleantech Group’s activities outside
North America, especially in Europe and Israel, and Asia. He is based in Cleantech Group’s office in
London.

Richard has more than five years’ experience researching cleantech innovation, venture capital markets,
and start-ups across Europe and globally. He is a regular keynote speaker at major cleantech events and
is the driving force behind the annual Global Cleantech 100, a list of the World’s most promising private
cleantech companies. Additionally, he authors periodic reports such as The Rise of the Corporation in
Cleantech and The Global Cleantech Innovation Index.

Previously, Richard was Vice President of Research & Operations at Library House, where he ran the
Library House Research team, which discovered and collected information about high-growth
companies that underpinned that company’s data, analytical, and event services. Before Library House,
Richard ran his own advisory firm conducting research and consulting on the measurement and
evaluation of intangible assets and intellectual capital for organizations such as the European
Commission. This followed nine years building a broad-based finance and research background with
leading financial institutions such as ABN AMRO, Barclays Capital and BZW in the City of London. His
work was centered on the debt markets and revolved around financing M&A deals and advising clients
on achieving alignment between their financial and strategic plans. Richard has an MA from Cambridge
University and an MBA from Theseus International Management Institute, Sophia Antipolis, France.

Kenny Liu

“0n this tour, Richard will be assisted throughout the week by Kenny Liu. Kenny worked
for Cleantech Group’s China team for 3 years, 2008-2010. He has recently completed nearly two years as
Associate Director at Edmond de Rothschild Private Equity China Fund, and is currently seeking new
opportunities in cleantech.

With Partners:
- - _g= < \ 1 ' "x '_'!w‘;'j}
Deloitte. !dinvest > B BEuR



2012 Cleantech Tour of China 4-9 November; Beijing, Shanghai, Shenzhen

BIEHRAEM - Richard Youngman, BRINFIIE MY 55 £

Richard Youngman 7 STEVEHIAREFEIL L 2/ TR, LaFFnE AL %, e iEEE
EHARE R BUIPAZE,

Richard TEIGVERARITW AT, QI T FIRRIN TS 2 A3k A bk e S A i 5 4R AR
ZI0 . AW IEE B AT S W B R R AR FE 2k R B8 1 AR E Pk 4
BRI H AR EH 4 % (Global Cleantech 100) FZE 5T Ao Al 458 5 i A F8 175 b B A A Wi
The Rise of the Corporation in Cleantech)fl4Eki V5 F R GIHT 521 (The Global Cleantech Innovation
Index)%5 % i o

FEIMANIE SR AR Z 1T, Richard 1EA Library House BfF 78 FE 3 1] il 3 8 1 78 I BOR A4 4
FIWF RN S KA T R B EE . I Library House 2 B, Richard B1]7pid — % AR R 2 G
SIERERINMITE B TR =& A E . 280 9 4, MR T EEMESRAITIRE
I . NGBS 2% ABN AMRO, Barclays Capital FIE 3 BZW Z5& RN SR EFE LT FHIGRNE Al 2
SRR RIS SRS . Richard $ S K220 22 FN7E [E Theseus [ B H2% 5 MBA 2243 .

Kenny Liu XI|BERY

FEIRR R EATIE SN, XS AR A R B B RE 0 [, Kenny 5 28F J9i il bR E AT vh [F] X 4 5
NAE 2008 SE 2010 FEAEERTIbRT. M2 5 2 FE7E 52 18 50 %0 M e R 4 v [ 2 < FELAE IR, 2 ER
i, PSHHEEAAT ST . H ATE FHRIFRE BRI ) TAENL 2

With Partners:
- - _gw Silico w“ \ v\ ) B k L'J"L "v",‘;.'\
Deloitte. dinvest > B BEMR



